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According to research from Stanford
University, 46.1% of people say a website’s
design is the top criteria for deciding if a
company is credible or not.
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https://dejanmarketing.com/media/pdf/credibility-online.pdf

| have created this collection of websites from small
businesses that exemplify the best practices when
designing websites that convert. My wish is to help inspire
you to optimize your website, or in the case that you don't

have one yet, to create one.

An online presence is extremely important for all
businesses today, in particular for small businesses,
because customers will trust you more if you have a

credible online presence.

The examples are organized according to the design
principles that they are successfully demonstrating, and

the objectives they accomplish. \ Q E 2. - W

Jacob Landis-Eigsti
jacob-le.com



Remove any
barrier to a

potential
conversion

T
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ne navigation of your website needs to be

otimized for potential conversions. Poor

navigation frustrates users, and more often
than not they leave your website.

It is also very important that the options to
convert (buy, give email, contact form etc.)
are available at various places on the
website, not just at the end.

Users need to access what they want in a
straightforward simple way.



The Import Mechanics | ¥ 235 Broadway Denver, CO 80203 | 720) 213-8952

https:/ /www.autorepair-denver.com/.

HOME CONTACT OUR SERVICES

Schedule an Appointment

bw important it is to feel taken care of when a repair expense comes up. At The Import Mechanics, we will get

back on the road fast while saving you time and money on repair costs. To schedule an appointment with us,
720) 213-8952.

Simplified. Unigque.

We make the import auto repair process stress free and easy!

SCHEDULE SERVICE

Schedule Service
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This website emphasizes the conversion (scheduling their service) in several places in
the navigation. This allows customers fast access and keeps the needed action in sight.



Which actions are the most important for
your bottom line? What is it most important
that customers visiting your website do?

Whatever the bottom line is (buying,
Boost . | g
booking, contacting you, opting in etc.) you

CO nvers i ons need to make sure that choice is very visible,

and that it is not part of many other
options.

by Limiting
Decisions

Also, keep in mind that each page on the
website needs to achieve one main
objective. The more limited the choices, the
more conversions you will see.




https:/ /www.autonomyhair.com/

SERVICES CONTACT

ACTONOMY

Self-assured. Rebellious. Fun.
Yourhair speaks volumes — what do you want it to say?

BOOK SERVICES

The main focus for this salon's website is for clients to book their services. They give this
action the main space of their landing page making it easy and more probable for
customers to take the desired action.



Leverage
the Rule
of Thirds

This popular photography and web design
principle helps you when deciding what would
be the best place for your page’'s most
important elements. The principle says to
divide the page in thirds horizontally and
vertically, this gives you nine equal squares.
The four middle intersections are the places

where you can create the most impact.




https:/ /www.floresartscape.com/

FLORES ARTSCAPE

We Bring Your Landscape to Life
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This landscaping business has placed the two most important CTAs (call to action) right
at the middle intersections. This is a strategic way to draw the eye to the most important
elements of the website.



Including faces into your articles, case studies,
testimonials, opt-in pages, and landing pages

will help customers feel connected and
Use Faces P

understood. If you are the face of your brand

tO I n C rea se make sure you get a photoshoot and have

plenty of horizontal shots with space to the

Fa mi I 1arl ty side of you. Later you can use that space to

place text.




https:/ /www.barotzdental.com/

e i Dental Emergency » J \ Free Informational Reports » JM Request an Appointment » }
BAROTZ DENTAL - y - (720) 573-1500

Total Dental Solutions

Enhancing Smiles and Changing Lives with

Total Dental Solutions Home AboutUs OurServices Reviews Patients Smile Gallery FAQS Blog Contact Us

Implants - Cosmetics - Endodantics - Pertodontics « Orthodontics

Do You Want to Save Your Teeth?
Would You Love a Beautiful Smile?

Want to Eat the Foods You Love Again? &

Watch later Share

° Welcome to Barotz Dental - Denver,CO - Br. Ch... ©

Your One-Stop Solution in Denver for Implant s

Cosmetic, Sedation, and Emergency Dentistry'

Click here for T
Free Consultation » Call Now »

ﬁ Hi there!

Welcome to Barotz Dental!

We're here to help! How can we make you
smile today?

This dental office uses images of their doctors and well as "satisifed customers" all
through their website. This helps increse a feeling of connection for potential customers.



Source High

Quality Images

Bright Local found that "60% of consumers give more

consideration to local results that have images" when
searching in Google.

Images are very important to your website. | would
encourage you to include images of people from your
business. For any photos where you can't use
personalized images, find high quality photos or
graphics that are royalty free. Use high quality
imagery that your customers can relate to. Avoid
“stuffy” or “corporate” images that are irrelevant and
bland.

Also, try not to use images from the most common
sites (like Unsplash, Pexels, Pixabay) because their
images are widely used. A good alternative could be
Yay Images.



https://www.brightlocal.com/research/local-search-marketing-survey-results/
https://www.yayimages.com/

https:/ /www.kuzbielinsurance.com/

m KUZB'EL Personal Insurance  Business Insurance  About Us Get A Quote
uuuuuuuuuuuuuuuu

KUZBIEL
INSURANCE

BROKERS

Providing the Denver Community with personalized insurance to
protect your most important assets.

This insurance broker used a free stock high quality image that their customers can
relate to.



Here are some examples of pages optimized
for a variety of objectives, from bookings to

Other collecting emails.

SW' pE'WO rt hy Each business has to have a clear vision of
what journey their client takes, and optimize
Examples

their page according to the most strategic
action that will bring the most results.




Phone Calls https://dallaswholelife.com/
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DALLAS WHOLE LIFE SCHEDULE A CONSULT
COUNSELING

Sign Up for Phone and Video
Meetings

Your Name *

Your Email *
Your Phone *

Contact Preference *
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The first thing you see in this counselor's services page is a call to action to sign up for
phone and video meetings. The option to schedule appears several times as you scroll
down.



Bookings
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LIVE .’R_(_’JM A PEACE OF OVERFLOWING COMNMFIDENCE,

E_I_"-IER{:E't' AMD BY PRIORITIZING YOU

Be Radiant!

You've selected:
Color Refresh w/ Haircut

Who's it for?

Just me

nds

ut of the salon and

https://www.orangepoppyspa.com/
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HAIR CARE

Color Refresh

One single process color from roots (o ends.
Please note: This service does not allow enough
time to lighten your hair or to create a viv..,

Custom Blowout
4

Look like you just stepped out of the salon and
feel effortlessly fabulous. Your service includes a
shampoo, blow dry & styling with hot toals.

% & signin @ Bock € Buy R Cart
PICK A TIME
YOUR APPOINTMENT Sunday, May 10
. ~,  Color Refresh w/ Haircut May 2020 13t awailable date
_L‘]_a"::\ with any available staff X B R B
- . o TUCWE TR R MORNING AFTERNODN EVEMING

No appointments. Mo appaintments

Can't find an appodntment time that works for you?

Call us at o book.

@ Book < Buy W& Cart

& Signin

SERVICES

Color Refresh w/ Haircut

One single process color roots to ends + haircut

Custom Conditioning
Treatment
1hr + $75.00

Improve the texture, shine, moisture, and overall
health of your hair. Think of this as a facial for
your hair. Qur Master Stylists have multip...

% & signin @ Book
SELECT STAFF
any available staff
m Maximize number of available
appointment times.
Tracy Select Greg

Sierra
2hr

Sierra Morrisette

This hair salon has optimized their website for bookings. The clients can easily book
services 24/7, choose the date, time, stylist and number of people they are booking for.



Capturing Emails https://www.windowworldcolorado.com/

‘mw WINDOWS v DOORS v ABOUT v PRICING Denver, CO
- ['j[j ] T]F [
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A O | Choose Denver’s Leader
g n: ) | in Windows & Doors

How Much Do J.. ‘ * I'"-f;;'. | Schedule your free VIRTUAL estimate
Replacement B R R A 2 today!
Windows Cost? e 7

Find Out Here

Name”

Email*

Phone Number® » Code*

Request Free Estimate

...................

This window replacement business has optimized their page to capture the emails of
potential clients. Clients can request free estimates by providing their email and phone
numbper.



Visiting

Getting to know each other

We know meeting someone for the first time can be intimidating, and going
to a new church for the first time can be nerve-racking. We want to help
make your first experience at Church at Denver a great one!

SERVICE TIM

5

Church at Denver meets every Sunday at Lincoln Charter School at 10am.

LOCATION & DIRECTIONS

Linceln Charter School High School
7834 Galway Ln
Denver, NC 28037

What can | expect?

HOW LONG IS A CHURCH AT DENVER SERVICE?

Intotal, 2 Church at Denver service is about 70 minutes in length. Services
begin with the worship band leading the church in music - song lyrics are
projected onto the screens so you can sing along and/or engage with
worship however you feel most comfortable. After the music portion of
service is complete, one of our pastors will come out to share an
encouraging and inspiring message from God's Werd.

WHAT'S THE CULTURE LIKE AT CHURCH AT DENVER?

sunday’s at Church at Denver are exciting, casual. and relaxed. Come as
you are and expect to feel welcomed as our guest.

WHAT ABOUT MY KIDS?

-
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https://churchatdenver.org/plan-a-visit

Let us know you're coming

Ready to check out Church at Denver in person? YWe can't wait to meet you
in person. Simply fill out the form below and we'll make sure to give you the
VIP treatment upon your first visit.

W

Plan A Visit

Service times, directions, and what to expect upon your first visit to

Church at Denver
Example: jJune 10th

SUBMIT

This church has optimized their page to encourage visits. They provide all the needed
information and also have an option to let them know you are coming so that they can

provide a better welcome.



Isn't it time you gained more customers. | created a 14-Day
Challenge that makes building out your online presence simple.

The 14-Day Marketing Mastery Challenge includes:
e 14 days of trainings, tutorials, and assignments delivered via email
e Free Google My Business and Yelp templates
e Comes with 5 FREE bonuses worth $144
e A phone call to help with the challenge (First 50 people only)
e 100% money back guarantee

Yes, | want That



https://jacob-le.com/14-day-challenge/
https://jacob-le.com/14-day-challenge/

